Discovery

UBS SA Financials
Conference 2023



DISCOVERY GEOGRAPHICAL FOOTPRINT
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DISCOVERY GROUP FINANCIAL METRICS
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Vitality Life

R11661m R22 788m R4 940m

+24% +12% +44%
R'm Operating profit New business' Non-insurance income

<3 O (]

Vitality Global2 777 +74%

2185 -1%

UK 1788 +21% | 3785 +26% |
| | 22223 +599%

1 Excl products in run down 2 PAHI own licence 3 VG income excludes cost recoveries and rewards

N 9096 +22%| 16 818 +11%| 2718 +330,

Strong operational profit growth,
reflecting robust performance of
mature businesses and traction in
start-ups

78% of profits and 74% contribution to
new business

Increasing diversification across
business lines



SA COMPOSITE

AMBITION 2026

Discovery SA will be the leading
financial services group in

SA which, through its fully
integrated composite and
Vitality Shared-value model,
provides customers with
products that are better, easy to
use, deliver superior functionality
and financial outcomes while
demonstrably making them
healthier and enhancing

their lives.

HEALTH

+58%

Market
Share

INVEST

Top 3 in net flows

LIFE

+28%Non s

INSURE

Best Fuel Rewards
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BANK

Best Digital Bank
in South Africa

DATA AND TECHNOLOGY

DISTRIBUTION
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DISCOVERY SA GROWTH AND RESILIENCE DESPITE SLOWING ECONOMIC
GROWTH

Global growth Central bankers remaining cautious Volatile Actuarial dynamics
under pressure despite inflation cooling globally exchange rates remain robust
Real GDP growth'’ CPl inflation rates? Central bank policy rates3 USD/ZAR and GBP/ZAR New business (YoY), claims
exchange rates and lapses AVE (Discovery SA)
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1 Source: International Monetary Fund, World Economic Outlook, July 2023 Update
2 Sources: US Bureau of Labour statistics, StatsSA, Statista, Office for National Statistics
3 Source: Bank for International Settlements



STRONG OPERATING PERFORMANCE SUSTAINED ACROSS DISCOVERY SA

New Business (R'm) Non-insurance Income (R'm) Operating Profit (R'm) Group Embedded Value (R'm)
R16 818m R2718m R9 096m R98 176m
3000 10 000
18 000 5 000 100 000
+35% +8% +8%
16 000 +7% 2 500 90 000
CAGR CAGR s000 | CAGR CAGR
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DISCOVERY SA ATTRIBUTES AND DIFFERENTIATED MODEL

.

HEALTH LIFE INVEST INSURE BANK

0/, Market New Business f Best Digital Bank
158 /o Share 128% e o Top 3 in net flows Best Fuel Rewards N o A e

DATA AND TECHNOLOGY

DISTRIBUTION !
d.

@ Discovery
Bank

Market Leading Products
across full financial services
spectrum

Shared-Value behavioural platform
with personalised rewards

Best of breed digital and data
platforms

Highly diversified and productive
distribution channels

Full-service digital bank and
the operating system for
the SA composite



DISCOVERY SA ATTRIBUTES AND DIFFERENTIATED MODEL

HEALTH LIFE INVEST INSURE BANK

in South Africa

Share

Market Share

158% Market 128% New Business Top 3 in net flows Best EITTNEEE Best Digital Bank
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STRONG OPERATING PERFORMANCE ACROSS THE SA COMPOSITE

Discovery Health Discovery Life Discovery Invest Discovery Insure Discovery Bank
+7% +19% +30% +138% -R767m
to R3 854m to R4 807m to R1 560m to R62m

Group life returned to B Once-offs 20192020 2021 2022 2023
profitability

2019 2020 2021 2022 2023

Individual life; +8%

20192020 2021 2022 2023

M Profit excl. once-offs

+14% excl.
once-offs

m New business acquisition
costs (NBAC)

m Loss before NBAC

2019 2020 2021 2022 2023 2019 2020 2021 2022 2023



GROUP WELL CAPITALISED WITH ROBUST CASH GENERATION

Highly liquid across the Group

Value in Force

Strongly capitalised SA Composite

Liquid assets across the Group'
(R'm)
20000
18000
16000
14000
12000
10000
8000
6000
4000
2000

RAEERE20S FY21 FY22 FY23

64% Cash conversion

Group Net Value in Force (R'm)

90 000

80 000

70 000

60 000

50 000

40 000

30 000

20 000

10 000

0

1 Considers cash at centre, Discovery Life, Discovery Insure, VitalityHealth, VitalityLife and Discovery Bank

2 Capital Adequacy Ratio

FY19

FY20

FY21

R

FY23

Jun22  Jun23
Cover Cover
Life 1.7X 1.9x
Insure 1.2x 1.6x
Bank? 1.3X 1.3x
DHMS solvency 30.2%

(unaudited)



POSITIVE GROWTH METRICS ACROSS THE COMPOSITE

Discovery Health Discovery Life Discovery Invest Discovery Insure Discovery Bank
Membership Market Share AuM Gross Written Premium  Accounts
Lives under administration Quarter ending June 2023 Inve.st. Asse.ts under 6000 Gross Written Premium Accounts (m)
(m) administration (R'bn) h
(R'm)
4,5

B Non Scheme Products

30.2% 160 1.8

B Restricted Schemes
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4, 1,6
0 ® DHMS 140
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DISCOVERY SA CLIENT ATTRIBUTES

Age Distribution Family Size Average income and engagement
Discovery Health Average number of lives on a Discovery Health Discovery Bank personal annual
] Medical Scheme membership income
26-35 36-45 46-55 56-65 65+
Discovery Life
. I I . m <350k ' 350k-600k m 600k-850k m 850k-1200k m 1200k+
025 26-35 36-45 46-55 56-65 65+

Discovery Bank

nlimm_

30-39 40-49 50-64

Discovery Insure

.II.-_

18-24 25-34 35-44 45-54 55-64

Il

Bank App Logins by income

I jllll

<350k 350k-600k 600k-850k 850k-1200k  1200k+



CLIENT INTEGRATION ANALYSIS

Product Adoption

Client integration

Superior Shared Value correlations

New business from existing Discovery Clients

50%

45%

40%

35%

30%

25%

20%

15%

10%

5%

0%

2019

2020

2021

2022

2023

Clients with more than one Discovery product

25%

20%

15%

10%

5%

0%

2019

2020

2021

2022

2023

Better financial

Better financial

management

management

4

A

4

Better health management

»
>

ilver old Diamond
100% 77% 69% 46% 39%
51% 40% 30% 22% 19%
ilver 38% 25% 20% 14% 13%
old 39% 24% 22% 10% 13%
Diamond 15% 14% 15% 8% 7%

Better driving behaviours

ilver old Diamond
100% 85% 69% 39% 48%
49% 36% 29% 18% 11%
ilver 25% 15% 14% 7% 4%
old 18% 12% 12% 2% 7%
Diamond 7% 5% 2% 3% 1%




INTEGRATION AMPLIFIES SHARED-VALUE REWARDS

PREMIUM DISCOUNTS
AND BOOSTED COVER

Upfront and ongoing
discounts of up to 15% on
Discovery Life premiums

Up to 46% additional base
life cover through Bank
Vitality Fund

@ Vitality Drive
@ Vitality Health

Vitality Money

ACCESS TO CREDIT AND BOOSTED INVESTMENTS BOOSTED FUEL REWARDS

@ Up to R5M in secured credit on the back of Up to 20% on fuel and Uber

investments .
rides
@ @ @ Up to 15% monthly contribution boost on recurring @ @ in addition to Vitality Drive

Retirement Annuities and Discovery Retirement rewards
Optimisers

ENHANCED TRAVEL REWARDS

Access to the Vitality Travel
platform

Up to 75% off local and
international flights

LIFESTYLE AND FITNESS REWARDS

Up to 75% back on
HealthyFood

LIFE INVEST INSURE —

Up to 50% back on
HealthyCare

Up to 75% off on fitness
devices and performance gear

Up to 100% back on gym and
access to the Fitness ecosystem

ISTORE MILES

@ 5x Miles atistore




INTEGRATION OPPORTUNITY SET CONTINUES TO GROW

Retail Client integration

Corporate Client integration

Corporate Client Size

@ Discovery
Health

@ Discovery @ Discovery

e Bank

(&) Discovery
Invest

Insure

Discovery individual

80% lives with only one

product

91%

@ Discovery

Health

Retirement Funds

Corporate clients with
only one product

Discovery Corporate Clients in the JSE top 40
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DISCOVERY SA ATTRIBUTES AND DIFFERENTIATED MODEL

with personalised rewards

®  Shared-Value behavioural platform



SHARED-VALUE CORRELATIONS MAINTAINED

Discovery life

Discovery Health

Discovery Insure

Discovery Bank

Mortality Claims by status
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Loss Ratio by status
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ACTIVE REWARDS 3.0 CONSOLIDATES ALL VITALITY BEHAVIOURS IN
THE BANK APP

141 ol ¥ @m E
Play the gameboard Vitality Active Rewards ®

Goal streaks Discovery Miles

i 3Plays 1200 Activi | Reward i
y: D ewarcs Goal streak tracking

Bank Portfolio o You've earned a Sneak Peek! | Current 12

L ? 26 Nov 2022 to 17 Feb L
. Pick a tile, see what reward is under it, then i Di
Discovery Account choose to stick with your choice or change it. Tracking 2023 {) MILES 116,204

R50,000.00 Exercise Previous 236 i Avallacie DiscoveryiMics

Total balance 3 12May 2018 to 18 Nov 116,204
,, 2022 5

R100,000.00 £ . = ~ Discovery Miles balance
Your available balance 1 J E) : 1 Longest 236 !

12May 2018 to 18 Nov
D 40,000

2022
Discovery Miles b

Discovery Miles

q L} 3 & 65/350 i 10/50 Earn Spend Transactions
° Goal streak awartls

0,
Vitality Money Diamond status > 15% Off qualifying rewards

Kol 26 Current exercise goal streak ‘ »' 12/15
Financial behaviours Progress to next award

@ &) \"?:-) Spend tiles ) 7

Savings Debt  Insurance Retirement Property e Reward, when you ) Vitality Mall RIS

achieve goal streak 15

Buy coffees, smoothies, snacks, and \
ME more using the Discovery App.
W e
D630 4 D750 4 L
v Purchase

1 Personal best
Reward Airtime, Data, SMS, Water and
Achieved: 2 Sep 2022 Electricity.

Vitality Active Rewards

Gameboard tiles
Discovery tile

Pay In-store
Generate a voucher for in-store
payments.

\e more products you have the more Discovery Miles yo

Fully accessible through Personalised Full view of dashboard, Recognition and Full access to spend
the Discovery Bank app gameboard tiles rewards and achievement history Discovery Miles
Vitality activities with discounts



THE SHARED-VALUE REWARDS CURRENCY MORE FUNGIBLE THAN CASH

+) >7.2bn ¥ ) >7.1bn

Earned in FY23 Burned in FY23

Monetise Transfer

Py Transaction Account
Suite transaction account
123456789012

R >,
N &
v R 60,000.00 = 2 ©
R 100,000.00 ‘ ‘ E
Available
< |

$) 40,000

Available Discovery Miles

£ 40,000

Discovery Miles balance

Travel

Wh&@ Travel

Spend Transactions

1 50/0 Off qualifying rewards, @

based on your Discovery products.

D D

0% 5% % 15%

S Y | '
31 - L)

iﬁ w )

Prepaid purchases

$
O vodacom LS @ &ﬁ Vg
% @

In-store and online spend

-, Vitality Mall

f@ Buy coffees, smoothies, snacks, and >
. more using the Discovery App.

di
e Spen |ng

aﬁ'hs.m
]

Purchase
Airtime, Data, SMS, Water and
Electricity.

Pay In-store
Generate a voucher for in-store
payments.

YUPPIECHEF  <#5%%.  takealot® NetFlorist

makromi

and many more...

Integrator

Online Purchase
Pay with Discovery Miles when buying >
goodsBhmMer




'@ MILES IS THE MOST VALUABLE REWARDS CURRENCY IN SOUTH AFRICA

[ Best in category

How to earn rewards How to spend rewards
Groceries FErERE] Baby Fuel EENGE] &t Retail Travel Prepaid Cash out Transfer
care essentials spend
Yes, up to Yes, up to
(1) 0, 0, 0, 0, ' '

Up to 75% Up to 50% Up to 50% Up to 20% Up to 0.67% 30% off 15% off
Bank 1 Up to 30% Up to 30% Up to 30% Up to 30% Up to 1.15% n/a
Bank 2 - 2% 2% Up to 0.9% Up to 1.5% n/a
Bank 3 Up to 15% Up to 15% - Up to 17% Up to 4% Yes* Yes Yes* No Yes
Bank 4 - - - - Up to 1.25% Yes Yes Yes Yes Yes
Bank 5 - - - Upto 1.1% Upto1.11% Yes Yes Yes Yes No

Pay loans,
Bank 6 Up to 20% Up to 20% Up to 5% Up to 21% Upto 1% Yes Yes Yes redeem as -
savings only

Bank 7 Up to 2% - - Up to 0.4% Up t0 0.1% P'C';r?lypay - 2 ¢ -

* Discounts on select products only and for limited periods




DISCOVERY SA ATTRIBUTES AND DIFFERENTIATED MODEL

BN®  Best of breed digital and data
platforms

DATA AND TECHNOLOGY



ENHANCED BY THE BEHAVIOURAL PLATFORM | THE VITALITY DATASET
AND CAPABILITY

Largest behavioural dataset globally Mortality and morbidity curves Engagement correlations
Over 60 million life years of behavioural linked >1m curves per age based on Granular disease specific mortality Disease specific mortality by different levels
insurance data different health engagement profiles of health and wellness engagement

behaviours
&
<<'\(‘
H
e
a N~
L
t
h
8g
hawg,
Y
Behaviour-linked data
>4,000
Terabytes
g ' Unengag [
Claims Wellness data T e
>520 s1bn | | w0002 A | T e
million Physical activity data points == D.gepswez ssssss —e— Neurological conditions




PERSONALISATION ECOSYSTEM

ENRICHED DATA INDICES

= Product & engagement indices
= Behavioural & segmentation

= Profitability indices

= Recommender indices

DEMOGRAPHICS & ACTIVATIONS

PPEND, PREMIUMS, SUMS ASSUREY >>>>

DIGITAL & ENGAGEMENT
SERVICING

VITALITY HEALTH, DRIVE, MONEY

REWARDS AND SHARED-VALUE

CLAIMS

PERSONALISATION
AND ENGAGEMENT

Tailored app Contextual
experiences messaging

Next best Upsell and
actions integration

SERVICE, OPERATIONS FUTURE
AND SECURITY APPLICATIONS

Enhance KYC Virtual advice Smart contracts

interactions Geolocation

Fraud and Client protection Internet Metaverse
Security recommendations of things
and alerts

PERSONALISATION ECOSYSTEM




ACCESS TO UNIQUE CLIENT DATA SETS

eeeeeeee

Discoven y Pay Notification
2minago

Discovery Pay, Payment successful

Payment to Dr Mosane was successful

Geolocation

= Geolocation cluster
= Work and after-hour
travel distance

-
% #
X

Fuel and
transport-related spend

Bureau data and
online spend




Distance

CASE STUDY | INSURE PRICING OPPORTUNITY

Predicting distance using

spend clusters

Distance is a good
predictor of claims score

Claims score predicts
loss ratio

Lapse rate affects
overall client lifetime value

Distance Index

a4 5 6 7 e

10 11 12 13 14 15

Predicted distance band

e Predicted distance

e Actual distance

Distance AVE -
Claims Score Fitted

Claims Score

= S e e e

<500
600
700
800
900
000
100

Non Bank

Distance Score

—— Observed Average

—0— Fitted Average

Relative expected new business

140% loss ratio 120%

120%
100%

100%
80%

80%
60%

60%
40%

40%
20% 20%
0% 0%

— N M T n O N 0 O O
=

Non-Bank

Relative lapse rates by

Low

prediction bucket

Standard

High

Average Bank Client

Non-Bank



CASE STUDY | GROWING INSURE PRICING OPPORTUNITY

Insure client risk matrix

Claims
Score
Rating

Standard

High

Lapse Rating

Standard

High

premiums upfront

+60% of clients can receive lower

Significant growth opportunity

@ Discovery

Bank




DIGITAL | FOCUS ON MEMBER JOURNEYS

Onboarding

Policy changes

Claims payment

Servicing

Fraud & security

Rewards & tracking

Automatic address
verification for Bank
using your geolocation

Drop a Pin on your Residence

Instantly add new
vehicles and portable

possessions
to your plan

Managing my assets

o J

Get Instant Cover

Add multiple vehicles onto your plan and get
cover instantly. Cover tailored to you. Easily
adjust excesses and cover amounts to suit

your needs

Instantly settle medical
bills without the
hassle of queues

or paperwork

Health Pay

Instantly settle medical bills, without the
hassle of queues or paperwork. Payments for
all dependants on your health plan will be
deducted against your selected bank
account

Your Discovery Health Medical Scheme details

CLASSIC SMART PLAN

All members of your medical aid will get their
co-payment deductions against your selected
card

Selected card

% Credit Card

4232 40%* **x* 2480

Active

Health Pay rules and limits

Real-time assistance
with co-browsing in the
Bank app

)

Co-browsing

Agent John Smith is
attempting to initiate co.
browing in order to assist you
further

Reject

State-of-the-art vehicle
safety features
including impact and
motion alert

Intelligent technology to keep you
safe

Impact Alert

Provides immediate response and medical
care when your vehicle is involved in a severe
accident, even if we can't get hold of you

Vehicle panic button

The vehicle panic button enables you to use
your compatible smartphone as a panic
button to request immediate assistance in the
event of an emergency

Find my vehicle

Allows you to locate all the vehicles insured on
your plan through your smartphone. The app
will show the last location where the vehicle
and smartphone were paired

Weather warnings

Using weather data combined with the
telematic device's location data, we can send
you warnings of imminent bad weather, giving
you the opportunity to get your car to safety

Motion Alert

Notifies you if your car is moving without your
phone being connected to the telematics
device

Vitality behaviours
consolidated in the
Bank app with
personalised
gameboards

141 H all ¥ @m
Play the gameboard

i 3 Plays £ 1200

o You've earned a Sneak Peek!
Pick a tile, see what reward is under it, then
o choose to stick with your choice or change it.

Gameboard tiles
7 Sep 2023 - 23 Sep 2023



SERVICE DIFFERENTIATORS AND CLIENT EXPERIENCE

Live Assist Live Action WhatsApp Servicing Great Client Experience

Best service experience and emotion'
115

110

105

Banking industry

95
ORANGE INDEX 90
BEST BANK
SERVICE -
Discovery BankB BankC BankD BankE Bankf BankG BankH
‘ ‘ Bank
P — WhatsApp servicing
App co-browsing with channels available
call centre agents. Client next best action Gcrxf;iggzglgzsses Delighting most customers' - Low escalation rates
Usedfor <ol to increase engagement kT 8 100 Happy mDelighted 0,09%
) ng, through the call centre gos
onboarding, credit, and 80

0,07%

collections operation o - 0,06%
0,05%

* k& %k 1L 8.0 .0 & ¢ 0

0,03%
20 0,02%
4.85 4.9 0,01%
0 0,00%
CBR score CBR score NGy QY m o m :
N D % NN % Discovery Bank Banking industry S ~ & &8 8§ 8 & 8 8
5 2 2 8 5 3 =2 2§85 532§ 5 5 3

1 Ask Afrika orange index



DISCOVERY SA ATTRIBUTES AND DIFFERENTIATED MODEL

DISTRIBUTION @ Highly diversified and productive
distribution channels



DISTRIBUTION CHANNEL OVERVIEW

Tied intermediated Independent intermediated Discovery Connect Distribution Services
Leading market share Leading market share End-to-end D2C capability
q . 100%
50% Risk Retail Affluent market share Risk Retail Affluent market share Individual Health Digital Applications
80%
40% V\/——\/
25% 0%
30% .
20% _ T
—_—_— e
g 20% 0%
S a3 833NN A8/ IAQ
0% 3 &£ 38 55 23 285 5 =
Q1'20 Q2'20 Q3'20 Q4'20 Q1'21 Q2'21 Q3'22 Q4'22 Q1'23 I = M =
15%
Productive agency force Increasing productivity and scalability
Annual NB API
per agent 10% Sales per agent per day
v 180% Insure Healthand Gap e Life Bank
160%
3.7x 140%
120%
5% 100%  e——————C ——
80%
60%
40%
20%
0% 0%

DSY RN Q1'20 Q2'20 Q320 Q420 Q121 Q2'21 Q322 Q4'22 Q1'23 AN e S 87 2



DISTRIBUTION ASSET SIZE AND STRENGTH

Health Life

High contribution to new business

57.8% Market share

-

DHMS Rest of Industry

Life Risk Sales Market Share

Lowctos

momentum

bestAAed
medihelp

SZ W1 HOLMED

MEDSHIELD
& FEDHEALTH

Others

DIS B C D E

Invest Insure

GWP absolute growth for intermediated
insurers
(annual average FY21-FY23, R'm)

554

Invest AuM 2020-2022 CAGR
360 335

I :
Discovery Insure B C D

143
DIS B G D E

*Agents are defined as active if they have either >R50k NB APE or >R50k investment new flow, are recognised in the core ‘planner’ spreadsheets and have not been terminated during the year
**Counting cross-sell rates at the individual agent level

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

% of New Business from Tied
Agents and Discovery Connect

l

Health

Life

Insure

Invest



DISCOVERY AGENT PRODUCTIVITY

Large agent force with lower turnover Highest performers in the industry Multi-product focus?
Active agents s Average productivity per active agent M Risk and Investment mRisk Only  Investment Only
{,/ (R 000s APE)
S . 2020 mW2021 m2022
V4
1000 200 29% 29%
a2% 47%
200 Il 51%
; I I
A B C DIS E 2l B ¢ g .
Active agent force breakdown by APE band S6%
Agency turnover rates’
34% R . S 63%
23% \v/ 36%
> 0,
< 129 17%
I ==
<50 50-100 100-200 200-500 500-1000 1000+ 9% U
4% 8%
A B C D DIS DIS B C D E
19% S 19%

&

Source: NMG consulting
1 Excluding year 1 leavers 33%
2 Agents are a risk specialist if they write >R500k NB APE, and an investment specialist if they have >R100m AUA



DISCOVERY CONNECT | STRONG GROWTH

Significant brand investment’ Share of new business Growing in-force book

Travel experience

%Share of new business DCDS Policy Lives

35%
1000
30%
2506 800
FillupCashup
20%
600
E
I!\IMINUTES
15%
400
E |Ready2GO 10%
Ogucomry e '
for Discovery Bank clients. 200
5%
Two TICKETS
wn\!m;em’ﬁ?a/e
STAND A CHANCE TO SAY
IWasThere
/ N O © NN 00 00 OO O g o
Life Insure Health 5, Z B ‘; o Z o ‘; AN &y
1 Self-funded through Discovery Connect commission revenue = fre =) {4 = & = o) = wo =

Jan-21
Jul-21
Jan-22
Jul-22
Jan-23
Jul-23



DISCOVERY SA ATTRIBUTES AND DIFFERENTIATED MODEL

|
]

Full-service digital bank and
the operating system for
the SA composite



OPPORTUNITY TO INCREASE SCALE AND CREATE VALUE

Creating larger profit pools by

RRRREIRREHEtsiare widely used integrating insurance and banking

Higher profitability

Most used financial products in South Africa Retail Financial sector profits .
(June 2023)' . Return on Equity? (June 2023)

u Banks Insurance industry

B

Insurance

Savings Checking  Credit Cards  Insurance Loans Sector
accounts accounts with
investment
element

Financial system assets - % of GDP3

Domestic
Banking

Banks Pension funds Insurance Mutual fnds 2021 2022

1 Statista consumer insights

2 South African Reserve Bank (June 2023) - Selected South African Banking sector trends | BCG Insurance re
3 South African Reserve Bank

4 Estimate based on South African Reserve Bank Financial Stability Review 2021



DISCOVERY BANK COMPETES WELL AGAINST DIGITAL BANKS AND SA

INCUMBENTS

Global digital banks at similar stages

South African incumbents

Deposit per client

At 4 years after launch In USD
1,200 - 1169
110079 Discovery Bank'’s
1,000 - 912

deposit per client is
competitive above the

\\

—— 512
500 =} 202

400 - 369 $1 000 / cllgnt mark,
giving it the
300 - . .
200 A highest deposit
100 A 75 36 per client
i atyear 4
DSY N262 Starling Revolut Monzo NuBank Tyme
Bank Bank
Nir per client
At 4 years after launch In USD
110 -

At year 4, Discovery

global digital banks

105
22 20
15
1 -
3

DSY  Revolut NuBank N26 Monzo Starling  Tyme
Bank Bank

1. Revolut expanded in the UK, US, Germany and Singapore in 2019 - 4 years after launch 2. Only FY2020 deposit data is available for N26.
All values are converted into USD using the average exchange rate in the given year
Values shown are based on the latest year end financials

Bank’s NIR per client is
the highest amongst

NIR per customer (ZAR)

|
|
|
A : 1963
|
|
Bank I

|

C | 1528
|
|
|

D . 1398
:
|

E 11262
:
|

F 536 :
|

Average NIR for
Big 5 bank



HIGH-QUALITY GROWTH FROM THE BANK

Sales Product mix of sales

Market share of
new credit volumes

New Business split

New-to-Bank daily sales
(per business day; calendar month)
(3-month moving average)

Product mix of sales

1200

1087 9%
e 17%

31%
33%

()
800 28%

600

37%

9 9
400 38% 40%

200

23%

17% 16%

0
8 & §&§ ~ & 8 & & FY21 FY22 FY23
BT s 5 ¥ § S
8 =2 B KEAR ® Credit & Suite ® Transactional Bundle

H Transactional PAYT H Savings only

Market share of new credit
business volumes

25%

20%

’\—sf\__*’\‘ o

0
15% 15,7%

10%
5%

0%

— — ~N o~ o~ o~ 0]
o o (\Il (9N (\Il (\Il [o\}
20 0 v

SEPAND) = NS c
0L © L0 N ' 4O o)

e Discovery Bank e==Competitor average

New business by number of
Discovery products

100%

7%
90%

13%
80%
70%
60%
50%
40%
30%
20%

10%

0%

Jun-22

—
c
=
N
w

B New-to-Discovery
W 2 products

® 1 product
m 3+ products



GROWING ENGAGEMENT OVER TIME

Client mix by tenure

Payments

Spend

Debit orders

App logins

Client mix by duration-
on-book

H 0-2 months

M 3-6 months

W 7-12 months
M 13-24 months

M 25+ months

Payments volumes and values

(sent and received)
indexed to Jul-21

Total spend (Normalised)

Indexed to Jul-21

Debit order volumes and values
Indexed to Jan-22

Total app logins

Indexed to Jul-21

300 250 450 s Values  esmmmm—\/0lUMes 500
s VoOluMes Values 400 450
250
200 350 400
200 300 350
150 300
250
150 200 250
100 200
100 150 -
100
=™ 50 100
50 50
0 0
FESASNTTRSR R ERERREEE: 5388 3% 838 53RN YIARA
=} B cC = X35 B [l =1 3 cC = X35 5 c = > c = > = B c = > = B = = = =T 5 = = =
=5283g382582¢ R EREE IR 528345252 ¢ 8 S42828382583¢
Average payments per client Average spend per client Average debit orders per client Average app logins per client
(indexed to month joined) (indexed to month joined) (indexed to month joined) (indexed to month joined)
Gold Platinum Black Overall Gold Platinum Black Gold Platinum Black Gold Platinum Black
160%
. Cogk 2600%
700% 150%
500%
600% 2100% 140%
400%
500% @ 1600% 130%
2 300%
400% 3
1100% 120%
300% 200%
200% 100% 600% 110%
100% 0% 100% 100%
0123456 7 8 91011 12 0123456 789101112 0123456 78 9101112 0123456 7 8 9101112
Months on book

Months on book

Months on book Months on book




SOUTH AFRICAN HOME LOAN LANDSCAPE

Home loans are South Africans’ largest Approximately 9 out of 10 clients are ~8 out of 10 clients could improve their
credit commitment paying interest at prime or higher rates home loan rate

. South African market balances

Balances held by
Discovery Bank clients
in the market

R250bn

£
il R502bn
R56bn
R154bn »
R25bn |
g
Credv*
Unsecured Secured -15%  -1.0% -05% Prime +0.5% +1.0% +1.5% <-2.5% -15% -0.5% 0% +0.5% +1.5% >2.5%
>R1.7tn total advances Only 8% of balances are held >R21bn shared-value
balances in South Africa at a rate of less than prime opportunity

South African balances - TransUnion Q1 2023 Industry Insights Report



THE DISCOVERY BANK HOME LOAN

Discovery Bank Home Loan offering

Integrated Discovery Home Ecosystem

Implementation calendar

@ Discovery
Bank

(0

Home Loan

New home loans, switch or refinance

0| Up to 100% financing with personalised
¥/ interest rates

HHN Dynamically reduce interest rate by
T yp to 1.5%

@ Up to 30-year term

Access to prepaid funds

5@% Up to three co-applicants

Discovery

__ N
Shared Value Interest Rate
.. x|
A Upto i
A 5% ¥© i
g )
% discount E
f(. i Vitality Money H
eaEmeE (M) E
)
L § el
A . N
P Revolving
Energy &
> b Access
Solutlons oz, Facilities
A . _ N
Digital banking features
.v:EPay @ rgﬂ
Digital payments Live Assist Smart Vault
B © I
Prepaid utilities WhatsApp Servicing Digital onboarding

Comprehensive building
and contents cover

Protection in the event of death or
defined medical conditions

A market-first Shared-Value
Interest Rate that rewards clients
for protecting their investment and
managing their money well

Access to alternative energy
solutions and additional
credit

Access to state-of-the-art
digital banking features and
servicing

Home loan Staff
and Adviser Pilot

Home loan
Public launch



DIVERSIFYING THE DISCOVERY BANK LENDING SUITE @

UNSECURED SECURED

TERM

yyyyyy

4

AVERAGE TRANSACTION VALUE

[ Revolving Access Facility limit > R20,000 > ~R1,000,000 ]




THE REVOLVING ACCESS FACILITY

@ Discovery

Bank

Revolving
Access Facility

- __N

/(‘

Dynamic borrowing rebate

-7%

V|ta||ty Money status

Only pay fees when the facility is used

Pay up to 7% less interest

Flexible monthly repayments
2.5% to 100% of outstanding balance

Apply in less than 5 minutes

Available from the end of Q423



GREATER EFFICIENCY AND VALUE CREATED AS THE BANK SCALES

Operating expense efficiencies = Operating leverage Stable acquisition costs Additional value created

Fixed and variable costs over time Expenses and income per customer Acquisition cost! per client and daily new Profit before new business acquisition costs

business
120
200
D GV, 180
100
160
80 140
120
60 100
80
40
60
40
20
20
0
SO0 R T NN R N3 TIAR N8 838§ 8 388 T8AIITNS S
Bl NS & c 5 5 8 € 5 § 3 83 & 8§ 3 & = § 5 2 8§ 8 5§ & & 580588335853 8380
= © & SF el i @ N> IRSZRS > S I N NN Z s PR A S S T = = = =
Fixed costs Variable costs Average netincome pc Expenses pc Acquisition costs pc New business per day

1 Six months moving average



THE OPERATING SYSTEM FOR THE SA COMPOSITE

Operating system
for the SA composite

Vitality

Vitality Money Vitality Health Vitality Drive

Diamond Silver Gold
-

@ G| > | >
Upber | U/

15% 75% 50% 75% 50%

75%

HealthyFood discount
progress for October

Access all Discovery products
from the Bank app; creates
integration opportunities for Bank
and the rest of the SA Composite

Full behaviour chassis in the
Bank app, leveraging the Bank’s
digital banking capability and data
assets to deliver new and

personalised rewards

Monetise Shared-Value generated
across the SA Composite in
Discovery Miles - fully fungible and
more valuable than cash

Seamless access to unique
Discovery ecosystems directly

from the Bank app; leveraging
integrated payment rails




BANK DIGITAL INTEGRATION

Health

Life

Insure

Invest

Vitality

5% Emergency assist >

Priority Plan
123456789

R11,955.00 @

View digital card

A Hide cards

Just for you

tax certificate.

Learn more

Access the Health Ecosystem

Read up on your
medical aid plan:

Learn more

from the Bank app

Health
< Pay

Access the Health Ecosystem

from the Bank app

Life Plan details

Smart Life Plan

333455589

Smart Life plan

R 2,000,000.00

v Life Cover
5555 R 2,500.00

Next PayBack

Benefit details

) Letabo Kokoya

> Main Life

Life Cover

Life Cover

> lliness Cover
Severe llIness Benefit

Disability Cover
Capital Disability Benefit

Income Protection

Monthly Income Continuation Benefit

) Alice Kokoya

~  Spouse

iy Life Cover
. Life Cover

R2,000,000.00

R 1,000,000.00

R2,000,000.00

R 50,000.00

R 2,000,000.00

Access your Discovery Life
portfolio through the Bank app

Vitality Drive details

11400000000

Vitality Drive

1400000000

R 800.00

12-month fuel cash back

Diamond

February Vitality Drive status

As at 28 Mar, 12:00

Vitality Drive inception date

2 March 2017

Vitality Drive premium

R 85.00

Vehicles and telematics devices

Toyota Urban Cruiser (2016)

Crowd Search Sensor

Vitality Drive benefits and rewards
February 2022

"~ Fuel cash back

Fuel cash back percentage

Vitality Drive points

Access your Discovery Insure
and Vitality Drive portfolio
through the Bank app

Working

R 549.00

50%

- -

Discovery Invest Portfolio

@viscorery

Endowment Plan

©@uiscovery

Retirment Annuity

Invest Portfolio

Total portfo

R 390,000.00

Total contributions

As at 28 Mar, 12:00

Endowment Plan
(with Life Assured)
855123456

R 200,000.00

Current market value

R 160,000.00

Total contributions.

As at 28 Mar, 12:00

Discovery Retirement
Optimiser - Retirement
Annuity Version 3

882212345

v,
v R 180,000.00

Access your Discovery Invest
portfolio through the Bank app

Current market value

R 140,000.00

Total contributions

As at 28 Mar, 12:00

241 H il = -
Play the gameboard |

5 3Plays 01200

You've earned a Sneak Peek!
7 - 2 %

¢
~
E—

Gameboard tiles

(2= R
Full behavioural
chassis through
the Bank app

Shared-Value
rewards
currency

Travel

> Flights
Book flights, get the best price for all
airlines and destinations.

/ﬁ Lounge
/ Enjoy a world-class airport lounge
v experience.

Foreign Currency
Save and transact in Euros, British
Pounds and US Dollars in real time.

L_J

>

09:41

vitality Fitness

Join gym

By
&

Class bookings

. Exercise outdoors

Join Team Vitality, 20% off at >
Africa Padel, parkrun and more

Upcoming bookings
Tuesday, 20 June 2023

Yoga with Candice
0600-07:00

heana voga ass
Saturday, 24 June 2023

% Muscle gym
5 o70-0800

Travel Ecosystem

Fitness
Ecosystem



UNIQUE DISCOVERY ECOSYSTEMS
I

Travel

Flight bookings 1940k

AMJ JASOND | FMAM |

FLY Priority FastTrack

LOUNGE

R s s | @Discovery

The Lounge

Lounge visits
+180k

JJASOND ) FMAM ]

TSOG@O SUN gwlmemutionul
(]

Booking.com proTE.

TELS.

TEMPEST  Europcar
i

STAY Discounted car hire and
accommodation

Discounted car hire and
accommodation

Accommodation and
car hire +57k

JJASOND ] FMAM ]

T Y

Shared Value Interest Rate

Discovery Life

Home Loan
Protector

Vitality Money

) ()
]
J
- _N
Energy S Revolving
Solutions Access
Facilities
|
_ - _ N
Digital banking features
Py | 2 =
Digital payments Live Assist Smart Vault
© )
Prepaid utilities WhatsApp Servicing Digital onboarding

A/

Health

©

PrepaidHealtt  Gap Cover

Just for you

Get Care

MAKE AN
APPOINTMENT.

My Cover

PLAN DE

%Q

Fitness

Discover

Choose from >400 View the amenities,
facilities equipment, class

schedules and location
of the facility

in South Africa

Setch lates

oo wwom

[e—

Confirm your spot at
the class in a few taps

Pay using Vitality
Pay, Discovery
Miles or use a

free credit



0
2

Distribution
Model

Banks distributing
insurance products
across different
channels

.

Exclusive
Partnership

Insurance products
tailored to the
Banking products

7
Embedded
Insurance

Insurers partnering
with Banks to create
unique and
differentiated products

THE FUTURE OF BANCASSURANCE | AN ECOSYSTEM MINDSET

Shared-Value
Bancassurance

Behavioural Banking with
personalised embedded
insurance and finance

»

CLIENTS

DATA

ADVIC

»

Integration



SA COMPOSITE

AMBITION 2026

Discovery SA will be the leading
financial services group in

SA which, through its fully
integrated composite and
Vitality Shared-value model,
provides customers with
products that are better, easy to
use, deliver superior functionality
and financial outcomes while
demonstrably making them
healthier and enhancing

their lives.

HEALTH

+58%

Market
Share

INVEST

Top 3 in net flows

LIFE

+28%Non s

INSURE

Best Fuel Rewards

4

BANK

Best Digital Bank
in South Africa

DATA AND TECHNOLOGY

DISTRIBUTION

awx\__ - g
2 \ WEI
&7 JISCOVElNY

Bank




